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Ozcare decided to become a major contributor because 
the impressive campaign highlights the good work our 
staff participate in on a daily basis. It is wonderful to be 
able to project to the general public that aged care is a 
satisfying and rewarding career. The representation satisfying and rewarding career. The representation 
across all sectors of the industry provides the opportunity 
to show that ageing can be a joyful experience assisted by 
the care and support of providers. 

Go for it – great campaign, great look for the industry.
Lanna Ramsay, State Manager, Community Care, Fortitu de Valley



Older people have shaped this nation. They deserve 
to be treated with dignity and respect. Yet so often we 
see negative, stereotypical images of older people 
depicted to the general public through the media.  
Doing nothing only perpetuates the preconceived Doing nothing only perpetuates the preconceived 
negativity that we complain about.   It is up to us to 
influence the imagery.  We need to embrace the 
media and harness its power to influence public 
perceptions.  Aged and Community Services Australia 
(ACSA) is to be congratulated for encouraging a focus 
on positive images.

Richard Hearn, CEO, Resthaven



Some people view our job as looking after people 
until they die. The launch of the aged and 
community care image campaign is exciting as it 
will sharply focus public attention on our role to will sharply focus public attention on our role to 
help older Australians lead rewarding, interesting 
and self-fulfilled ,self-directed lives. In addition, it 
will help lead other Australians to find jobs in this 
culturally diverse sector!  

Stephen Kobelke, CEO, ACSWA



The campaign is important because, as 
passionate individuals we play a big role in how 
we are perceived as an industry but united we 
create the right to be heard. Be proud of who we create the right to be heard. Be proud of who we 
are; share our pride and passion.  

Anita Wright, Tena: Health Care



Someone once said that a measure of the values of a 
society is how it treats its most disadvantaged – the 
aged, those with disabilities and the homeless. We 
should add “and those who care for them”. 

Sundale supports this campaign to pay due homage to 
those who give so much of themselves to care for 
others.  Our carers become family – share, laugh, love 
and grieve – and then do it all again.   If there was a key 
to the kingdom of heaven, (in whatever form you believe 
that to be), carers already hold it in their hearts.  

Glenn Bunney, CEO Sundale, Queensland .



We are delighted to be involved in the 
campaign because it will raise community 
awareness of our dedicated staff and 
volunteers and their valuable contribution to volunteers and their valuable contribution to 
the lives of older people.

ECH Inc, Parkside SA



SCC is concerned that the broader population may believe 
that there is something to fear about aged care. SCC 
believes that this attitude needs to be challenged so that 
elderly people are not fearful to ask for the care and 
support they need. 

We believe that families need to feel confident thatWe believe that families need to feel confident that
aged care is a positive life transition, and that people
considering career options should feel comfortable in
choosing aged care.

Whilst we don't believe that one image campaign will 
achieve this, we certainly believe that this campaign will 
help.  

Southern Cross Care



“We are not alone! It is imperative that 
everyone working in and supporting aged 
care recognise that by sharing and care recognise that by sharing and 
supporting each other we can achieve so 
much for not only the aged but society as a 
whole.”

Aged Care Channel



NIMAC is an enthusiastic and financial supporter 
of the Image Campaign. We are delighted to be 
part of an initiative to lift the image of aged care part of an initiative to lift the image of aged care 
and be involved in reminding Australians of the 
unique and special relationship between older 
people and their carers.

Pam Bridges, President NIMAC, 
Queensland



Every day, aged care professionals create 
millions of moments of truth in providing 
extraordinary aged care. The commitment 
and dedication they show generates a truly 
positive experience for our customers. 

Ross Smith, CEO, RSL CARE, 
Queensland



UnitingCare Ageing is pleased to support any 
campaign that acknowledges the care and 
support of our dedicated staff. I hope the ACSA 
aged care image campaign is the start of a aged care image campaign is the start of a 
greater awareness of the significant role our care 
staff play in the lives of the people we serve, 
every day and night.

Gillian McFee, Director 
UnitingCare Ageing








